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Disclaimers / Statements
Disclaimer
This document is based on information provided by Grom Social Enterprises, Inc. (OTC:GRMM) (the “Company”, “our”, or “we”)
and other sources that the Company believes are reliable. Nothing in this document is, or may be relied upon as, a promise or
representation by the Company as to the past or the future information or results. This is not an offer or the solicitation of an offer to
buy any securities of the Company, and readers should not construe the contents of this document as investment, legal or tax
advice. The information contained in this document is made as of the date hereof, and does not reflect any events that may occur
subsequent to the date hereof. The Company undertakes no duty or obligation to update or revise the information included in this
presentation.
Forward Looking Statements
This presentation includes forward-looking statements that are made pursuant to the "safe harbor" provisions of the private
securities litigation reform act of 1995. Forward-looking statements reflect our current views with respect to future events and
involve inherent risks and uncertainties which could cause actual results to differ materially from our historical experience and
present expectations or projections as a result of various factors, including those risks and uncertainties described in the risk
factors and in management’s discussion and analysis of financial condition and results of operations sections of our annual report
on form 10-k and subsequently filed quarterly reports on form 10-q, filed with the Securities and Exchange Commission. One can
find many (but not all) of these statements by looking for terms such as "believe," "expect," “hope,” ”project,” "may," "will," "should,"
“would,” "could," "seek," "intend," "plan," "estimate," "anticipate" and similar terms. all statements other than statements of historical
facts included in this presentation, including statements regarding our strategies, prospects, financial condition, operations, costs,
plans and objectives are forward-looking statements.
We urge you to consider those risks and uncertainties in evaluating our forward-looking statements. We caution readers not to
place undue reliance upon any such forward-looking statements, which represent our estimates and assumptions only as of the
date hereof. Except as required by law, we undertake no obligation to update any forward-looking statement, whether written or
oral, that may be made from time to time, whether as a result of new information, future developments or otherwise. We anticipate
that subsequent events and developments will cause our views to change.
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Our team

Executive Management

Zach Marks – (Non executive)
Founder / Chief Content Developer

Darren Marks – Chairman / CEO / President
Over 30 years of public company experience at the CEO and Director level

Melvin Leiner – Vice Chairman / Executive Vice President / CFO
Over 40 years of high-profile senior executive level experience in the public and private sectors

Wayne Dearing – Founder and President of Top Draw Animation
Over 40 years of industry experience as manager and executive

Independent Directors
Robert Stevens
Founded Somerset Capital Ltd in 2001, a private capital firm

Norman Rosenthal
Founded Tempest Systems Inc. in 1986, a leading technology consultant firm

Dr. Thomas J. Rutherford
World-renowned oncologist and a national expert in cancer
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Market Overview

1400

2 Billion +
Filtered web attempts
in US schools

Grom’s cost per episode $2500

9 Million +
Parent emails collected
since inception

11 Million +

20 Million +

Our subsidiaries

Top Draw Animation, Inc.
World-Class Animation Studio

Grom Social, Inc.
Safe, Social Media App for Kids

Grom Educational Services,
Inc.
Web Filtering for Schools,
Government and Private Business
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Top Draw Animation, Inc.
World-Class Animation Studio

⬤ Award-winning

2D animation studio since 1999
⬤ Over

500 artists

⬤ State-of-the-art

studio
in Manila, Philippines

⬤ The

company produces:

⃝

Over 250 half-hour episodes
of 2D animation each year
⃝

Over 2,000 half hours created
6

Top Draw Animation, Inc.
World-Class Animation Studio

TDA Produces animation for:

My Little Pony

The Tom & Jerry Show

Monster Beach

The Hollow

George of the Jungle

Penn Zero
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Top Draw Animation, Inc.
World-Class Animation Studio

Top Draw Animation begins
to produce 3D animation for
Technicolor
ANIMATION REVENUE

EBITDA

2017

$6,803,380 Actual

$1,574,103

2018

$7,801,157 Actual

$2,333,304

Fair Value Summary for
Top Draw Animation - July 11th 2016

$17,562,155

The lucrative 3D market
is now valued at $13.75 billion
annually with a projected growth
rate of nearly 12% per year
through 2025 to $28.3B*
* 2018 results GrandView Research July 2019

8

SEPTEMBER 2020 UPDATE - COVID 19
With concerns about Covid 19 returning in the fall / winter,
streaming platforms worldwide are increasing their
animation library.

Top Draw recently updated its technology,
which allowed our animation team to work
remotely and more efficiently then some
of our competitors. This has resulted in
Top Draw landing several new contracts
during this pandemic.
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Grom Social, Inc.
Safe, Social Media App for Kids

Facebook fined

$5 Billion

TikTok fined

$5.7 Million

Are Kids Safe Online?
Many parents worry about their child’s online safety
⬤ Who are they communicating with?
⬤ Is the media content age appropriate?
⬤ Is the media content consistent with the parent’s values?
⬤ How can I monitor their activity?

10

Grom Social, Inc.
Safe, Social Media App for Kids

Yes, thanks to Grom Social.
Grom Social keeps kids safe and parents worry free.

Boca Raton, Florida, May 22, 2019
(GLOBE NEWSWIRE) -- via NEWMEDIAWIRE

Grom Social Enterprises
Launches Revolutionary
Mobile App for Safe Social
Networking for Kids
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Grom Social, Inc.
Safe, Social Media App for Kids

“As pioneers in the kids social media
space, we are the first and only company
to platform a site “for kids by kids” that is
monitored and requires parent or guardian
approval to participate.”
⬤ COPPA-compliant
⬤ Under

13 years old
⬤ Parental oversight
⬤ Live monitoring
⬤ Age appropriate content
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Grom Social, Inc.
Safe, Social Media App for Kids

The Grom Social App is what kids want!
We have included all the popular features found on social networks and made them available to
kids on a safe platform, making Grom Social the only COPPA-Compliant app to offer all of these
features.

Features:
⬤ Record

and share videos
⬤ Live commenting
⬤ Hashtags
⬤ Streaming video content
⬤ And more
Exclusive Features:
⬤ Direct

messaging to kids
⬤ Video recording and posting
⬤ 1400 hours of exclusive Grom TV content
⬤ Message and chat with cartoon characters

1400
hours
of exc
lusive
short
form
conte
nt
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Grom Social, Inc.
Safe, Social Media App for Kids

Safe Platform + Teaching Online Safety =
Competitive Advantage
Giving kids a safe platform and teaching them to be good digital citizens insures a positive online
experience.

⬤ Digital

citizenship course

⬤ Exclusive

safety messaging

⬤ Safe

kid friendly advertising

⬤ Live

monitoring

⬤ Limited

data collection
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SEPTEMBER 2020 UPDATE - COVID-19
Traﬃc to kids apps and digital services has increased by nearly 70% in the U.S.
Grom Social’s traﬃc has increased by more than 200% during the pandemic.
With kids being home from school, they spend more time online.
The data shows they are using tablets and phones more than
traditional television on a daily basis.
Below are some compelling stats for the last days:
9/1 to 9/30
New User
Growth:

7 day user
engagement:

38.2%

227.7%

Increase

Increase
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Grom Educational Services, Inc.
Web Filtering for Schools,
Government and Private Business

Protecting Kids In School
Grom Educational Services provides K-12 schools for CIPA compliance
while also providing online safety.

⬤ Web

filtering

⬤ Online

activity monitoring

⬤ Digital

citizenship license course

⬤ Exclusive

educational content

⬤ Over

2 million children*

⬤ Over

1000 schools*

*Since inception

Children’s Internet Protection Act (CIPA)
requires technology protection measures and
internet safety policies for any government
facility providing internet access.
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2019 Media Appearances:

World Ranked #1 (2020)
Grom Social ambassador,
Caroline Marks, qualifies for
the 2021 Olympics

●
●
●
●

Today Show
Good Morning America
Sports Illustrated
Jimmy Kimmel

●
●
●
●
●

Time Magazine
USA Today
Vanity Fair
Forbes
People Magazine
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Media Coverage

th
Hottest

5

social media
story
– Entrepreneur Magazine
(2013)
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MEDIA CONTACT:
Email: media@gromsocial.com | Phone: 1-844-704-4766
WEBSITE: https://gromsocial.com/investors
BRAND GUIDELINES:
https://gromsocial.com/media-resources
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